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Tén dé tai: “Phap luit vé bao vé quyén lgi ngudi tiéu dung trong hoat dong
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Tém tit: Dé an tap trung phan tich van dé bao vé quyén loi nguoi tiéu dung trudce
cac hoat dong quang co thuong mai thiéu trung thuc, dic biét trong bdi canh bung nd
cong nghé s va kinh té thi truong. Dé an hé thong héa va phan tich chuyén sau cac quy
dinh phap luat hién hanh cta Viét Nam, déng tho1 danh gia thyc trang ap dung, chi ra
nhing bat cap, han ché va nguyén nhén.

Véi viée sir dung cac phuong phap nghién ciru nhu tiép can lich sir, so sanh, hé
théng, logic, phan tich, tong hop va khao sat thuc tién , dé an dugc cdu trac thanh ba
chuong chinh: co s& 1y luan va phap 1y, thyc trang phap luat va thyc tién thuc hién, va
phuong hudng, giai phap hoan thién phap luat.

Két qua nghién ctru cho thiy, mic du hé théng phap luat Viét Nam di c6 nhimng
cap nhat dang ké (nhu Luat BVQLNTD nim 2023), nhung van con phin tan va gip
nhiéu thach thirc trong thuc tién, dic biét véi cac hinh thirc quang cdo trén nén tang sb
va xuyén bién giéi. Tir 46, dé an dé xuét cac giai phap hoan thién phéap luat va ning cao
hiéu qua thyc thi, bao gdm viéc sira doi quy dinh, ting cuong phdi hop lién nganh, va
day manh Gng dung coéng nghé dé tao ra mot moi trudng quang cdo minh bach, lanh
manh, bao vé toi da quyén loi chinh dang ciia ngudi tiéu ding

Tir khéa: Bdo vé quyén loi nguoi tiéu ding, nguoi tiéu ding, qudng cdo thwong mai,

phap ludt vé bao vé quyén loi ngueoi tiéu dung, thue tién, ludt kinh té.

Abtract: The project focuses on analyzing the issue of protecting consumer rights
against dishonest commercial advertising, especially in the context of the digital

technology boom and market economy. The project systematizes and deeply analyzes



Vietnam's current legal regulations, while also evaluating the reality of their application,
pointing out shortcomings, limitations, and their causes.

Using research methods such as historical and comparative approaches, a systemic
and logical approach, analysis, synthesis, and practical surveys, the project is structured
into three main chapters: theoretical and legal basis, the current state of the law and its
implementation, and directions and solutions for legal improvement.

The research findings indicate that although Vietnam's legal system has made
significant updates (such as the 2023 Law on Consumer Protection), it remains
fragmented and faces many practical challenges, particularly with advertising on digital
and cross-border platforms. Based on this, the project proposes solutions to improve the
law and its enforcement, including amending regulations, strengthening inter-agency
coordination, and promoting the application of technology to create a transparent and
healthy advertising environment that maximally protects the legitimate rights of
consumers.
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